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Each year, 40 new students start the BA programme in Jewellery, Technology and Business. These 
students follow the same modules together throughout their studies; there are no electives. Exchange 
students joining the programme for a semester take all of the modules of the relevant semester together 
with the full-time students at the same level. 

The overall approach to the teaching is based on Design Thinking.

The teaching is case-based and there is a great deal of group work – particularly in the 4th semester, 
which focuses on entrepreneurship. Students form their own experimental companies and at the end of 
the semester, sell their own products. In the 6th semester, which focuses on innovation, students can 
collaborate with KEA Digital on designing wearables.

STUDYING AT KEA

APPROACH TO TEACHING

UNDERSTAND OBSERVE IDEATE PROTOTYPE TESTPOINT 
OF VIEW

Students are introduced to theory and learn, for 
example, about aesthetics, trends and storytelling, 
but there is also great emphasis on practical 
skills, including the use of visualisation tools and 
production methods. 

Jewellery, technology and business are all 
integral elements of the entire programme and 
equip graduates, as well as students doing the 
compulsory internship in the 5th semester, for a 
wide variety of positions. Students do (unpaid) 
internships – in Denmark or abroad – in, for 
example, commercial jewellery and wearable tech 
companies, but also in a wide variety of other 
companies in the lifestyle and fashion industries 
and even PR agencies. 

As the internship lasts a full twenty weeks, 
students gain in-depth knowledge of the company 
and experience tremendous development in their 
professional skills.  

In keeping with the concept of lifelong learning, 
it is important that students take responsibility 
for their own learning – to an increasing degree 
as they progress through their studies and grow 
into professionals. Instructors provide continuous 
feedback to help students develop within the field 
but students should be prepared to make and 
discuss their own decisions. 

There are approximately twenty contact hours 
per week between instructors and students 
but the programme requires full-time study (37 
hours/week) and students are expected to work 
independently and in groups on projects outside 
the contact hours. 

Exchange students should be aware of these 
requirements and be prepared to challenge 
themselves with a new way of working if they 
are used to a different approach to teaching and 
learning from their own institutions. 
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ANNE METTE KILDEGAARD LARSEN
Coordinator and Assistant Lecturer with focus on 
technology, particularly production and materials 
and visual merchandise. Anne Mette’s educational 
background is as a goldsmith and she also has a 
degree in jewellery design. In addition to practising 
as an independent goldsmith and jewellery designer  
for 15 years, she has experience in working for 
other companies with production, product develop-
ment, design, sales and workshop teaching.  

PETRA AHDE-DEAL
Assistant Lecturer in design. Petra’s focus in de-
sign teaching is in user involvement and emotional 
and social aspects of design. She also teaches 
wearable technologies, gemmology and craft skills. 
Ahde-Deal is Doctor of Arts with focus in Design 
Research as well as a goldsmith and gemmologist. 

LARS SÖGAARD NIELSEN
Assistant Lecturer with focus on technology, par-
ticularly 3D drawing and 3D printing and casting. 
Lars has 36 years of experience as a goldsmith and 
for the past 12 years he has been exploring and 
working with 3D technology. As a 3D designer  
and goldsmith, he has been self-employed as 
well as employed by different Danish companies. 
Lars is experienced in making master models for 
production.

TEACHING STAFF

BIRGITTE HOLMSTEEN
Assistant Lecturer in design with focus on the hu-
man-centred Design Thinking process, linking de-
sign and business. She teaches basic principles of 
design, like Gestalt theory, colour theory and visual 
analysis. In addition, Birgitte is an expert in material 
knowledge regarding alternative materials. She has 
a degree in jewellery art and has been a practising 
jeweller for nearly ten years. She also has a degree 
in textile design. 

JANE BURCHARD
Assistant Lecturer in Business and Visual Anal-
ysis, which includes market research, branding, 
marketing and entrepreneurship. She also teaches 
semiotics and pitching. Jane has a bachelor degree 
in Environmental Design, as well as a MA in Visual 
Culture. She has a professional background as a 
fashion design director in corporate America, as 
well as an entrepreneur in various creative fields.
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EXCHANGE STUDENTS – INCOMING AND OUTGOING
Incoming exchange students are welcome in the 
2nd, 3rd, 4th and 6th semesters. KEA students are 
able to go on exchange in their 4th or 6th semester.

At KEA, the Autumn Semester runs from late Au-
gust until late January, while the Spring Semester 
runs from the beginning of February until late June. 

Exams for the Autumn Semester are held in Janu-
ary. If the semester at the partner institution starts 
at the beginning of January, every effort will be 
made in collaboration with the partner institution to 
permit incoming exchange students to KEA in the 
3rd semester and outgoing students from KEA in 
the 4th semester to complete the required exams 
that take place in January at KEA. 

Arrangements may be made, for example, to take 
oral exams (3rd semester) virtually (e.g. on Skype) 
if this is acceptable to the partner institution.

GLOBALISED EDUCATION

EXCHANGE PROGRAMME
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JEWELLERY, TECHNOLOGY AND BUSINESS DK/INT

MODULE 1: 15 ETCS 
JEWELLERY AND TOOLS
Through understanding of materials and tools, stu-
dents gain knowledge of 3D product development. 
Through theory and understanding of methods 
in the disciplines of the subject areas, students 
acquire professional knowledge of up-to-date idea 
and product development. 

KNOWLEDGE AND UNDERSTANDING 
The student has: 
•  Development-based knowledge of the influence 

of the surrounding society on the design of a 
product (in contemporary and historic perspec-
tives) and is able to reflect on the application of 
theory and method in this field. 

SKILLS 
The student is able: 
•  To apply methods and concepts and use and 

master tools in the professional areas associated 
with the profession. 

•  To apply methods and use and master tools in 
tool applications related to jewellery production. 

•  To apply methods and use and master tools in the 
use of materials related to jewellery production. 

PROFICIENCIES 
The student is able: 
•  To handle generation of ideas as a development 

tool in relation to complex problems in the prac-
tice of the profession. 

•  To acquire independent proficiency in jewellery 
production, based on problems connected  
with materials and functions and requirements 
for the expression of the jewel in jewellery pro-
duction in relation to the market – both individ-
ually and in professional and inter-professional 
collaboration. 

•  To handle design methods in complex, develop-
ment-oriented situations in connection with study 
and work.

MODULE 2: 15 ETCS 
TOOLS AND MATERIALS 
Through application of the methods and tools of 
the profession, the student gains understanding of 
form and the meaning of function. 

By means of experiments and analysis the student 
is enabled to select and give reasons for the choice 
of relevant materials and tools. 

1ST SEMESTER

KNOWLEDGE AND UNDERSTANDING 
The student has: 
•  Development-based knowledge of central  

concepts and can reflect on applied theory  
and methods in market communications. 

•  Development-based knowledge of central  
concepts and can reflect on applied theory  
and methods in communication tools. 

SKILLS 
The student is able: 
•  To apply and master the methods and tools used 

in the profession in practice. 

PROFICIENCIES 
The student is able: 
•  To acquire proficiency in independent jewellery 

production through work with tools and  
materials. 

•  To handle generation of ideas as a development 
tool in relation to complex problems in the prac-
tice of the profession.

1ST SEMESTER EXAMINATIONS
MULTIPLE CHOICE EXAMINATION 
The examination lasts two hours and is an indi-
vidual written examination with questions in the 
two subject areas: Jewellery and tools // Tools and 
materials. The student may not take aids to the 
examination. 

The examination is assessed by an internal ex-
aminer and is assessed as passed or not passed. 
The results can be found on Fronter, at the latest a 
week after the examination was completed. 

168-HOUR EXAMINATION 
Students must carry out this assignment individ-
ually. At 12 noon on the first day, students will be 
given a description of the assignment, which must 
be carried out within a week. A written report must 
be submitted, which must fill ten pages (approx. 
2400 keystrokes per page). A product must also be 
submitted. 

The report and product will be assessed by an 
internal examiner as passed or not passed. 

Verbal feedback will be given to the individual 
student approx. one week after the submission of 
the assignment.
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JEWELLERY, TECHNOLOGY AND BUSINESS DK/INT

MODULE 3: 15 ETCS 
BUSINESS AND MARKET 
Through understanding of tools, understanding 
of market fluctuations, cultural understanding 
and insight into the spirit of the times, trends in 
society, tendencies and lifestyles, students acquire 
knowledge of adapting products and concepts to a 
specific market. 

KNOWLEDGE AND UNDERSTANDING 
The student has: 
•  Development-based knowledge of national and 

global markets, and can reflect on the application 
of theory and methods in this field. 

•  Development-based knowledge of trend spotting, 
and can reflect on the application of theory and 
methods in this field. 

•  Development-based knowledge of materials 
sourcing, and can reflect on the application of 
theory and methods in this field. 

SKILLS 
The student is able: 
•  On the basis of a chosen tool, to assess hands-

on and theoretical problems and reflect on appro-
priate solution models. 

•  To assess, give reasons for and select relevant 
solution models in connection with the financial 
context of the product. 

 

PROFICIENCIES 
The student is able: 
•  To handle complex problems in consumer 

behaviour and consumer trends against the 
background of lifestyle and differentiation, and 
independently to select and apply relevant 
segmentation methods.

MODULE 4: 15 ETCS 
JEWELLERY CONCEPT  
Through understanding of the distinctive features 
of a piece of jewellery or concept, its specific 
production and the meaning of communications, 
students acquire knowledge of how a piece of 
jewellery or a jewellery concept can be explained 
to relevant stakeholders. 

KNOWLEDGE AND UNDERSTANDING 
The student has: 
•  Development-based knowledge of national and 

global markets, and can reflect on application of 
theory and methods in this field. 

2ND SEMESTER

•  Development-based knowledge of trend spot-
ting, and can reflect on application of theory and 
methods in this field. 

•  Development-based knowledge of practice 
and centrally applied theory and method, and 
can reflect on theory and methods in market 
communications. 

•  Development-based knowledge of brand equity, 
branding and the importance of identity for 
the perception of the product or concept and 
competitiveness. 

SKILLS 
The student is able: 
•  To use and master communicative effects, includ-

ing rhetorical strategies. 

•  To explain hands-on and technical problems and 
solutions independently using various forms of 
presentation (including verbal and visual commu-
nications) to different stakeholders. 

•  Independently to assess, explain and select rele-
vant solution models for a sales process, and to 
develop sales materials. 

PROFICIENCIES 
The student is able: 
•  To acquire independent proficiency in jewellery 

production, based on problems connected with 
materials and functions and requirements for the 
expression of the jewel in jewellery production in 
relation to the market (individually and in profes-
sional and inter-professional collaboration). 

2ND SEMESTER EXAMINATIONS
DEFENCE OF A PROJECT
Individually or in pairs. A project must be written on 
the subject of the concept of jewellery. The project 
must fill approx. 15 pages divided over several 
part-assignments (approx. 2400 keystrokes per 
page). The project will be defended at an oral ex-
amination lasting 30 minutes, including the discus-
sion of the examinee’s performance and marking. 
In addition to the project, there will be questions 
about the course syllabus work. 

The examination is assessed by an external 
examiner and an overall mark will be given for the 
oral performance and the submitted project. The 
weighting of each area will be stated at the begin-
ning of the examination.

OPEN TO 
EXHANGE 

STUDENTS
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JEWELLERY, TECHNOLOGY AND BUSINESS DK/INT

MODULE 5: 15 ETCS 
FORM AND AESTHETICS  
Through theory and method students are given 
tools to organise and structure the process in 
their work. By working with form and aesthetics, 
students obtain a common frame of reference as a 
basis for theoretical argumentation. 

KNOWLEDGE AND UNDERSTANDING 
The student has: 
•  Development-based knowledge of jewellery and 

design traditions, epochs and essential trends, 
and can reflect on application of its theory and 
methods. 

•  Development-based knowledge of the influence 
of the surrounding society on the design of a 
product in contemporary and historic perspec-
tives, and is able to reflect on the application of 
theory and method in this field. 

SKILLS 
The student is able: 
•  To use and master professional work methods 

independently, structure design processes and 
choose relevant methods in the profession. 

•  Independently to apply and master theoretical 

argumentation to discuss form and expression  
to justify the selection of solution models. 

 

PROFICIENCIES 
The student is able: 
•  To handle complex development-oriented 

assignments independently in planning a work 
process in study and work contexts.

 
•  To handle design methods in complex, 

development-oriented situations in connection 
with study and work.

 
•  Based on knowledge of working with form 

and aesthetics to participate independently in 
professional and inter-professional collaboration 
and assume responsibility within the framework 
of professional ethics.

MODULE 6: 15 ETCS 
METHOD AND COMMUNICATIONS   
Communicative and rhetorical methods form the 
basis for explaining problems, models for solutions 
and products. Through specialisation in a selected 
area from earlier modules, the student will acquire 
skills in selecting solutions in an aesthetic, financial 
or production-technical framework. 

3RD SEMESTER

KNOWLEDGE AND UNDERSTANDING 
The student has: 
•  Development-based knowledge of practical test-

ing, and can reflect on the use of materials and 
techniques in the selected area. 

SKILLS 
The student is able: 
•  To master communications and presentation for 

explaining problems, models for solutions and 
products.  

PROFICIENCIES 
The student is able: 
•  Based on knowledge of theory and methods in 

the profession to identify their own needs for 
learning and develop their own knowledge, skills 
and proficiencies. 

•  To handle methods in complex, development-ori-
ented situations in connection with study and 
work. 

3RD SEMESTER EXAMINATIONS
PORTFOLIO
On the basis of a self-chosen case, the student 
must give an oral presentation of the work and 

procedure of the case. The presentation may take 
ten minutes for the individual oral examination. 
In addition to the presentation, questions will be 
asked about the syllabus work, and the examina-
tion lasts 30 minutes including the discussion of 
the examinee’s performance. 

The examination is assessed by an external exam-
iner, and a mark will be given.

OPEN TO 
EXHANGE 

STUDENTS
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JEWELLERY, TECHNOLOGY AND BUSINESS DK/INT

MODULE 7: 15 ETCS 
BUSINESS AND INNOVATION   
Through analysis of the market and product 
development in cooperation with a company, the 
student gains understanding of development op-
portunities, differentiation, positioning and financial 
consensus.

KNOWLEDGE AND UNDERSTANDING 
The student has: 
•  Understanding of and can reflect on brand equity, 

branding and the importance for competitive-
ness of identity for the product or concept as it is 
perceived. 

SKILLS 
The student is able: 
•  To use and master methods of market research 

and analysis for the purposes of differentiation. 

PROFICIENCIES 
The student is able: 
•  To handle the individual phases of the product 

development process (idea generation, screening, 
prototyping, production, pilot tests, launching, 
follow-up from the perspective of resources) and 
the ways the phases affect each other. 

•  Independently to handle complex development-
oriented problems related to brand management.

MODULE 8: 15 ETCS 
JEWELLERY, CONCEPT AND IDENTITY   
Through understanding of the basic assumptions 
of jewellery and design history, and societal 
and culture-historical backgrounds, students 
gain knowledge of the essential connections 
that influence the form language, concept and 
competitiveness of jewellery. 

KNOWLEDGE AND UNDERSTANDING 
The student has: 
•  Development-based knowledge of jewellery and 

design traditions, epochs and essential trends, 
and can reflect on application of its theory and 
methods. 

SKILLS 
The student is able: 
•  Through understanding of structures of soci-

ety, cultural and subcultural communities and 
discourses and semiotic meanings, to select, 
give reasons for and communicate proposals for 
commercial solutions. 

4TH SEMESTER

•  To plan a production process from an ethical  
and environmentally friendly perspective. 

PROFICIENCIES 
The student is able: 
•  Based on knowledge of theory and methods in 

the profession to identify their own needs for 
learning and develop their own knowledge, skills 
and proficiencies. 

•  To handle methods in complex, development-ori-
ented situations in connection with study and work. 

4TH SEMESTER EXAMINATIONS
DEFENCE OF A PROJECT
An individual written project of approx. ten pages 
(approx. 2400 keystrokes per page) must be submit-
ted in the selected subject area. The project will be 
defended at an oral examination lasting 30 minutes, 
including the discussion of the examinee’s perfor-
mance and marking. In addition to the project there 
will be questions about the course syllabus work. 

The examination is assessed by an external exam-
iner and an overall mark will be given for the oral 
performance and the submitted project. The written 
and oral performances are given equal weight. 

OPEN TO 
EXHANGE 

STUDENTS
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JEWELLERY, TECHNOLOGY AND BUSINESS DK/INT

INTERNSHIP: 30 ETCS 
The purpose of work experience is to enable the 
student to apply the methods and tools of the 
training course through specific and practical work 
on assignments in a particular company, either 
nationally or internationally. 

The work experience module is intended to 
develop the student’s independence, ability to 
cooperate, reflection and skills in the profession. If 
the student wants to, the work experience may be 
included in the bachelor project. 

The objective of the work experience is to link up 
theoretical and practical knowledge and thus en-
sure secure grounding in the profession, hands-on 
experience and development of professional skills. 
Students must to a large extent be able to com-
bine industry experience and acquired theories 
and methods. 

Work experience is of central importance to the 
professionally-oriented and practical nature of the 
course, and helps the student to develop profes-
sional skills. 

KNOWLEDGE AND UNDERSTANDING 
The student has: 
•  Knowledge of the company’s subject field in 

practice and of applied theory and methods. 

SKILLS 
The student is able: 
•  To understand practice and reflect on it, and to 

identity the company’s identity in relation to the 
chosen specialisation. 

•  To make use of and master the area in which 
the company offering work experience operates 
with regard to methods and tools, and to collect 
knowledge in connection with performing tasks in 
the company. 

•  To analyse and assess practical problems in 
relation to practice, to select and give reasons for 
models for solutions and demonstrate analytical 
ability in carrying out assignments in the compa-
ny offering work experience. 

•  To communicate practical and technical problems 
and to choose between and argue for various al-
ternative solutions based on practical knowledge. 

•  To identify the relevant knowledge requirements 
in working on projects related to the company. 

PROFICIENCIES 
The student is able: 
•  To handle complex and development-oriented 

situations in connection with work experience and 
work innovatively and creatively. 

5TH SEMESTER

•  To enter independently into professional and 
inter-professional cooperation with the company 
offering work experience nationally and 
internationally. 

•  To handle complex and development-oriented 
situations related to the problem. 

•  To identify own learning needs in relation to the 
problem. 

5TH SEMESTER EXAMINATIONS
WORK EXPERIENCE
The students must write an individual assignment 
dealing with the course of the work experience. 
The assignment may be maximum 15 pages (ap-
prox. 2400 keystrokes per page). 

There will be an oral presentation of 30 minutes for 
the work experience tutor and an internal member 
of the teaching staff. The project and the oral pres-
entation will be assessed as passed or not passed.
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JEWELLERY, TECHNOLOGY AND BUSINESS DK/INT

MODULE 9: 15 ETCS 
BUSINESS AND CUSTOMERS  
Through understanding of the company’s value 
chain, strategy, tactics and business planning, 
students gain knowledge of business activities and 
how to start and run their own businesses. 

KNOWLEDGE AND UNDERSTANDING 
The student has: 
•  Knowledge of patents, design registration and 

royalties, and can reflect on application of theory 
and methods in this field. 

SKILLS 
The student is able: 
•  To draw up a business plan. 

•  To assess, select and give reasons for practical 
problems in relation to supply chain management 
and quality management. 

•  To explain hands-on and technical problems  
and solutions through “Rapid prototyping”  
(mock-up, 3D). 

PROFICIENCIES 
The student is able: 
•  Independently to observe, decode and code an 

effective or latent customer as the starting point 
for targeted timing and penetration of the market, 
and for product and concept development, deter- 
mination, development and management of sales 
concepts, customer care and loyalty programmes. 

MODULE 10: 15 ETCS 
BUSINESS AND CUSTOMERS  
Through understanding of processes and tools 
for promoting and structuring generation of ideas, 
students acquire knowledge of innovative and 
competitive product and concept development.  

KNOWLEDGE AND UNDERSTANDING 
The student has: 
•  Development-based knowledge of practice and 

applied theory and method, and can reflect on  
the use of materials and techniques in the spe-
cialist area. 

•  Development-based knowledge of practice in the 
profession and subject field and can reflect on the 
practice and applied theory and methods in the 
profession.

6TH SEMESTER

SKILLS 
The student is able: 
•  To use and master specific tools to promote 

goal-oriented generation of ideas and deciding 
priorities of innovative ideas. 

PROFICIENCIES 
The student is able: 
•  Independently to manage networking and 

professional and interprofessional collaboration to 
develop innovative products and concepts.

 
•  Independently to set priorities, and to manage 

and convert complex ideas into specific, targeted 
and competitive jewellery concepts.

6TH SEMESTER EXAMINATIONS
PORTFOLIO
Based on a self-chosen case, the student must give 
an oral presentation of the work and procedure of 
the case. The presentation may take ten minutes 
for the individual oral examination. In addition to the 
presentation, questions will be asked about the syl-
labus work, and the examination lasts 30 minutes 
including discussion of examinee’s performance. 

The examination is assessed by an external exam-
iner and a mark will be given.

OPEN TO 
EXHANGE 

STUDENTS
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JEWELLERY, TECHNOLOGY AND BUSINESS DK/INT

MODULE 11: 15 ETCS 
FROM IDEA TO FINISHED PRODUCT  
Through field research and study of a specific 
company’s concept and internal and external 
challenges, the student will have the opportunity 
to test theory in practice.

KNOWLEDGE AND UNDERSTANDING 
The student has: 
•  Development-based knowledge of practice in the 

profession and can reflect on this practice and 
applied theory and methods.

SKILLS 
The student is able: 
•  To identify, assess and communicate about rele-

vant problems on the basis of an actual company 
and market analysis, and to generate ideas and 
develop specific, reasoned proposals for solu-
tions and communicate solutions at a planned 
and arranged exhibition. 

PROFICIENCIES 
The student is able: 
•  Independently to manage and clarify personal 

and professional abilities and individual identity in 
connection with jewellery and jewellery concepts.

•  Independently to manage professional and inter-
professional cooperation and exploit relevant 
networks in connection with field work and 
problem solving. 

BACHELOR PROJECT: 15 ETCS  
In the field of jewellery, business and technology 
an independent project must be carried out by the 
student. The purpose of the professional bachelor 
project is to give the student the opportunity to 
carry out a project independently, and to perform 
work including experimental, empirical, theoretical 
and practical treatment of a specific problem within 
the areas of the course. 

The project must demonstrate independent, critical 
reflection in the approved subject area and be 
documented in a project report and in one or more 
products. 

The project must be planned within the framework 
of the fixed distribution of ECTS points to accom-
modate the three main core areas of the training: 
•  Jewellery 
•  Business 
•  Technology 
•  The project must be planned jointly with a com-

pany, or with a company as its point of departure.

7TH SEMESTER

7TH SEMESTER EXAMINATIONS
BACHELOR PROJECT
A written project must be submitted for the con-
cluding examination. The project must be planned 
out in cooperation with a company, and KEA ap-
proves the problem formulation before the project 
is written. It is possible to write alone or in a group 
of maximum three people. If one person carries out 
the project alone, it may fill a maximum of 40 pag-
es; with two people maximum 50 pages and with 
three people 60 pages (approx. 2400 keystrokes 
per page). The project is defended at an individual 
oral examination. The duration of the examination is 
45 minutes including discussion of the examinee’s 
performance and marking. 

The examination is assessed by an external exam-
iner and an overall mark will be given for the oral 
performance and the submitted project. The written 
examination carries the greatest weight in the 
assessment.
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WORKSHOP FACILITIES

KEA has a fully equipped workshop where the 
students on our programme can understand 
jewellery production through different production 
and decoration methods. This is essential for 
designing and for business strategies.

Our jewellery workshop is equipped with:
•   Workshop benches with toolboxes containing 

basic goldsmith hand tools
•   Micromotors
•   Sand blower
•   Casting tools with rubber molding vulcanization, 

plastering, burnout oven and casting machine
•   Different wax tools
•   Melting area
•   Smithing area 
•   Polishing machine
•   Enamel oven
•   Different kinds of polishing tumblers
•   Ultrasound bath
•   Drawing bench
•   Rolling mill
•   Sand casting
•   Laser cutter
•   Puk welding machine
•   3 x 3D printers (MOJO, 2xformlabs)
•   Galvanizer
•   Forming Press

HANDS-ON EXPERIENCE
IS OUR MOTTO
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KEA has a fully equipped casting area that allows students to learn the process. 
Besides classrooms for teaching, we have lovely open learning areas where the students can work 
in groups or use the space for designing. We have a fully equipped goldsmith workshop with 46 
workshop benches shared by 2-3 students from different semesters. 

LIBRARY AND MATERIAL CONNEXION
An essential part of KEA is the library service. 
The staff provides profound guidance to students, 
lecturers and external stakeholders. The library 
is not only filled with books, but also has online 
searching platforms and a material box with sam-
ples of all the materials the students use on the 
different programmes at KEA. 

KEA has one of the world’s leading material librar-
ies. In autumn 2013, KEA became the seat of the 
largest material collection in the Nordic region, 
a project carried out in collaboration with Mate-
rial ConneXion in New York. Material ConneXion 
includes approximately 1,500 physical samples 
on display and gives online access to more than 
7,000 material samples.

KEA IS A PLAYGROUND, A COMMUNITY, 
A WEALTH OF ACTIVITIES AND RESPONSIBILITIES

WORKSHOP FACILITIES
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There are endless possibilities as a student at KEA. We have both traditional and modern tools for different 
production methods, including 3D printers for prototyping and equipment to make castable resin for direct 
casting. KEA also has a wearables LAB, where the students can experiment with electronics and learn 
how to implement them in jewellery. One project on our programme, for example, allows the students to 
implement electronics in jewellery.

KEA MAKERLAB
KEA’s prototype workshop can be found across 
from the reception at Guldbergsgade. Here the stu-
dents have access to several workshop facilities, 
including a wide range of machines and equipment 
like a CNC milling machine, a laser cutter or differ-
ent 3D printers, allowing them to elaborate on their 
ideas from concept to final product. 

More information about Makerlab at 
kea.dk/kealabs/workshopgbg

CREATIVE ENVIRONMENTS AT EVERY CORNER

WORKSHOP FACILITIES



30

MEET KEA:

facebook.com/kea.dk

@keacph

youtube.com/user/keakanal

KEA.DK/EN

KNOWLEDGE ALONE IS NOT ENOUGH. 
YOU NEED SKILLS.

CONTACTS:
Louise Boel
Head of Education, KEA Design
loub@kea.dk 

Anne Mette Kildegaard Larsen
Coordinator of BA in Jewellery, Technology and Business
Assistant Lecturer in Technology and Workshop Manager
amkl@kea.dk

 

Makerlab
makerlab@kea.dk
 

Tim Hubbard
International Coordinator, KEA Design
tihu@kea.dk
 

Elizabeth Jill Archer
International Relations Manager
ejma@kea.dk


